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The Public Service Communications Excellence Awards has a proud history of recognising the achievements of communicators across the public sector. The awards are staged jointly by LGcomms and the Government Communications Service (GCS), with support from the PRCA. 

The event aims to celebrate teams and individuals who have delivered innovative, impactful campaigns and communications to support policy delivery at a national, regional and local level.

We invite nominations for campaigns and communications of all sizes and budgets, including no-cost and low-cost communications, local, regional and national activity. This may be a communications campaign, a consultation, or another type of engagement activity. We will judge all entries based on their impact, so whatever the scale of your initiative, please share your successes with us. 

Winners will be announced at a special online awards ceremony, as part of the Public Service Communications Academy on 24 November 2021.

[bookmark: _Toc85634601]Eligibility

These awards are open to communicators working in the public sector in the UK and Ireland. 
[bookmark: _Toc85634602]Criteria by awards category

Nominations will be considered against the core and category-specific criteria. For all categories, you can nominate either a team, along with your own team, or an individual. 
[bookmark: _Toc85634603]Core awards criteria

Across all categories, a panel of senior public service communications professionals will assess entries against the Government Communications Service OASIS (Objectives, Audience insight, Strategy, Implementation, Scoring evaluation and outcomes) campaign planning model.
 
We will look for:
· Defined audiences, use of data and research and application of audience insight 
· An innovative, value for money strategy, with creative ideas
· Appropriate channels of communication
· A well-executed implementation plan with partnership working across traditional boundaries
· Successful engagement with the target audience
· Evidence of objectives being met or exceeded and lessons learned
[bookmark: _Toc85634604]Category specific criteria

This year’s conference themes aim to focus on those areas of professional practice that are most crucial for us to continue to be effective in future. These are:
 
· Unified
· Digital
· Direct 
· Data-Driven 
· Skilled
· Diversity and Inclusion
[bookmark: _Toc85634605]Unified

Recognising those who have collaborated across traditional boundaries to deliver integrated campaigns and communications to their target audiences. 

We are looking for:

· The development of integrated campaigns through collaboration across teams, departments or organisations
· The delivery of effective partnership communications and campaigns
· Successful realisation of the intended benefits to the public and the achievement of the objectives of all partners.
[bookmark: _Toc85634606]Digital

Recognising those designing creative and accessible digital communications and celebrating people whose commitment to digital innovation delivers measurable outcomes. 

We are looking for:

· The development of digital tools and communication that engage audiences to take measurable action
· The delivery of accessible digital content and campaigns that take account of the needs of different audience and user segments
· Successful in engaging diverse audiences to influence attitudes and / or behaviours.
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Recognising those who have made a powerful connection with the public through direct communications channels and tools.  

We are looking for:

· The development or use of direct communications channels to communicate with the public
· The effective delivery of clear, impactful messaging directly to the public
· Successful in building trust and increasing engagement with the target audiences.
[bookmark: _Toc85634608]Data-Driven

Recognising excellence in the application of data to engage audiences, and celebrating people whose commitment to data-driven communications deliver measurable outcomes. 

We are looking for:

· The application of data to developing insights that change attitudes and behaviours
· The delivery of data-driven communications and campaigns
· Successful engagement of target audiences through integrated communications and campaign.
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Recognising those who have gone the extra mile to professionalise, develop and future-proof their own skills and / or the skills of others in order to deliver stronger communications outcomes.

We are looking for:

· The identification of development to meet identified gaps in skills, either needed now or in the future
· The design or delivery of innovative and measurable communications development programmes
· Evidence of increasing communications capability and raising professional standards within public sector communications.
[bookmark: _Toc85634610]Diverse and Inclusive

Recognising the commitment of individuals and teams to fostering diversity and inclusion and building community cohesion through inclusive communications. 

We are looking for:

· The effective delivery of clear, impactful messaging directly to the public
· Success in building trust and increasing engagement with target audiences 
· The design of inclusive communications or campaigns that extend our reach into diverse audiences and / or build positive sentiment and increased participation
· The delivery of communications initiatives that tackle sensitive issues to build trust
· Measurable success in building community cohesion or reaching diverse audience segments to change attitudes or behaviours.




[bookmark: _Toc85634611]Nomination Form 

Deadline for nominations:  Midnight on Monday 31 October 2021.

  Section 1: Essential information

	Organisation
	

	Title of entry / communications activity
	 

	Name of senior manager (Director or Head of Communications) endorsing this entry
	

	Senior manager’s email address
	

	Your name
	

	Your job title
	

	Your email address 
	

	Your phone number 
	



Section 2 – Your entry

	2.1 OASIS: objectives
What is the problem your campaign seeks to address? Explain the communication objectives for the campaign activity detailed in your entry and how these relate to your organisation’s objectives. (250 words max)
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	2.2 Entry summary (750 words max) OASIS: Audience insight, Strategy, Implementation

Summarise your activity / campaign – you must include budget and ensure your entry covers:

● Audience(s) insight and analysis:
    o Behavioural insights
    o Research and data

● Strategy 
    o Messages / proposition
    o Channels to deliver the activity 
    o Partners

● Implementation:
    o Budget (include no cost)
    o Plan 
    o Resources and timescales
    o VFM use of no/low cost channels and partnerships


	



	2.3	OASIS: Scoring, evaluation and outcomes (250 words max)
Explain what the impact of the communications activity was / will be, and by when. Focus on outcomes, and where possible, quantify results.


	




Section 3 – Category criteria
	3.1. Select the communications priority that you feel your campaign supports. The categories are as follows:

· Skilled

Please describe how your nomination meets the category criteria (500 words max).


	



And finally: 

I confirm that my nomination:

· Has been signed off by the Director or Head of Communications of your organisation 
· I am content for this information to be shared with the participating professions and partners
· This entry may be used in post-event publications and digital content to promote excellence and best practice in public sector communications. Where applicable, entrants should clearly mark any sensitive information or parts of their entry as ‘not for publication’
· You have completed all sections of the form and attached any video or visuals 
· Return your entries to: pscawards@cabinetoffice.gov.uk by midnight on Sunday 31 October 2021.

The decision of the selection panel is final, and no correspondence or discussion will be entered into or feedback given regarding the selection of shortlisted nominations or winners.

	Section 4: Your signature
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